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Indian Banking Sector 

 

Indian banking sector consists of 26 public sector banks, 20 private sector banks and 43 foreign 

banks along with 61 regional rural banks (RRBs) and more than 90,000 credit cooperatives.  

India’s banking sector is sufficiently capitalized and well-regulated. Credit, market and liquidity 

risk studies suggest that Indian banks are generally resilient and have withstood the global 

downturn well. 

The contribution of banking sector to India’s current Gross Domestic Product is 7.7%.  It has the 

potential to become the 5th largest banking industry in the world by 2020 and 3rd largest by 

2025. This indicates that India's banking and financial sector is expanding rapidly. 

The Big-4 banks are SBI, BoB, PNB and ICICI Bank. 

In a recent survey it is said that though public sector banks hold 80% of the market, 80% of the 

revenue is generated from the private sector banks. 

This study aims at understanding the trends and the differences among these sectors by 

analyzing the past and current performances of the selected banks. 

For this analysis, 3 banks are selected from the public and private sector each. They are as 

follows: 

 Public Sector 

a) State Bank of India 

b) Bank of Baroda 

c) Punjab National Bank 

 Private Sector 

a) HDFC Bank 

b) Yes Bank 

c) ICICI Bank 

 

The Branches and Employees of these banks can be understood by the following table: 

  Bank Branches Employees 

P
u

b
lic

 

BoB 5436 49378 

PNB 6760 70801 

SBI 16784 207739 

P
ri

va
te

 

Yes 860 15000 

ICICI 4450 72175 

HDFC 4520 87555 



Market Capitalization: 

 

 

 

Price-Earnings Ratio: The ratio for valuing a company that measures its current share price 

relative to its per-share earnings. 

P/E Ratio = Market Value per Share / Earnings per Share 

Earnings per Share: The portion of a company's profit allocated to each outstanding share 

of common stock. It is an important indicator of the company’s profitability. 

Dividend %: The percentage of dividend paid calculated on the face value of a unit. 

  Bank P\E EPS Dvd% 

P
u

b
lic

 BoB 0 -23.35 0 

PNB 0 -20.82 0 

SBI 22.27 11.31 260 

P
ri

va
te

 Yes 19.53 64.51 100 

HDFC 25.07 50.44 475 

ICICI 15.66 15.44 250 
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HDFC Bank 

Housing Development Finance Corporation is an Indian Banking and Financial 

Services company, headquartered at Mumbai and Incorporated on 17th 

October 1977. Its first public issue was on 31st December 1995.The current 

CEO is Mr. Aditya Puri.  

The Shareholding pattern in HDFC is as follows: 

 

 

The growth of the share price of HDFC over the period since its listing can be observed in the 

following graph: 
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The Earnings of the company over the previous 5years can be observed through the chart: 

Year 2012 2013 2014 2015 2016 

Net Profit 5167.09 6726.28 8478.38 10215.92 12296.21 

EPS 22.02 28.27 35.34 40.76 48.64 

DPS 4.3 5.5 6.85 8 9.5 

 

 

 

 

  



Yes Bank 

It is India’s 5th largest private sector bank, incorporated on 

21st November 2003 headquartered at Mumbai. The first 

public issue was on 15th June 2005. The current MD-CEO is 

Mr.Rana Kapoor.  

 

The Shareholding pattern in Yes Bank is as follows: 

 

 

The growth of the share price of Yes Bank over the period since its listing can be observed in the 

following graph: 
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The Earnings of the company over the previous 5years can be observed through the chart: 

Year 2012 2013 2014 2015 2016 

Net Profit 5167.09 6726.28 8478.38 10215.92 12296.21 

EPS 22.02 28.27 35.34 40.76 48.64 

DPS 4.3 5.5 6.85 8 9.5 

 

 

 

 

  



ICICI Bank 

Industrial Credit and Investment Corporation of India is an Indian Multinational 

Banking and Financial services company. Its headquarters is at Mumbai and 

registered office at Vadodara. It was incorporated on 5th January 1994 and first 

public issue was made on 5th August 1997. It is the first Indian bank to get listed 

on the New York Stock Exchange. The current MD-CEO is Mrs. Chanda Kochar 

and Chairman is Mr.Mahendra Kumar Sharma.  

 

The Shareholding pattern in ICICI Bank is as follows: 

 

 

The growth of the share price of Yes Bank over the period since its listing can be observed in the 

following graph: 
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The Earnings of the company over the previous 5years can be observed through the chart: 

Year 2012 2013 2014 2015 2016 

Net Profit 6,465.26 8,325.47 9,810.48 11,175.35 9,726.29 

EPS 56.13 72.22 85.04 19.28 16.73 

DPS 16.5 20 23 5 5 

 

 

 



State Bank of India 

SBI is an Indian Multinational, public sector banking and financial services 

company, headquarter at Mumbai. Incorporated on 31st December 1955 its 

first public issue was on 15th December 1993. It is the largest employer in 

banking industry. The government has 58% stake in SBI. Mrs. Arundhati 

Bhattacharya is the current chairman.  

 

The growth of SBI’s market price and earnings can be observed with the following charts: 

 

1. 

 

 

 

 

2. 

Years 2012 2013 2014 2015 2016 

Net Profit 11713.34 14105.32 10891.51 13101.57 9950.65 

EPS 174.46 206.2 145.88 17.55 12.82 

DPS 35 41 30 3.5 2.6 

 

 

 

 



 

 

3. 

 

  



Bank of Baroda 

BoB is an Indian state-owned banking and financial services company 

headquartered at Vadodara. It is the second largest bank in India. Incorporated 

on 20th July 1908, its first public issue was on 5th December 1996. The 

government holds a 59% stake in BoB. Mr. Ravi Venkatesan is the chairman and 

P.S.Jaya Kumar the MD-CEO.  

 

The growth of BoB’s market price and earnings can be observed with the following charts: 

 

 

1. 

 

 

 

2. 

Years 2012 2013 2014 2015 2016 

Net Profit 5006.96 4480.72 4541.08 3398.44 -5395.54 

EPS 121.79 106.37 105.75 15.37 -23.35 

DPS 17 21.5 21.5 3.2 0 

 



 

 

 

3. 

 

 



Punjab National Bank 

PNB is an Indian state-owned Banking and Financial services company, 

headquartered at Delhi. Incorporated on 19th May 1894, its first public issue 

was on 7th March 2005. The government holds a 59% stake in PNB.  Mrs. 

Usha Ananthasubramaniam is the MD-CEO.  

 

 

 

The growth of PNB’s market price and earnings can be observed with the following charts: 

 

1. 

 

 

 

 

 

2. 

Year 2012 2013 2014 2015 2016 

Net Profit 4,884.20 4,747.67 3,342.58 3,061.58 -3,974.40 

EPS 154.02 139.52 93.91 16.91  20.82  

DPS 22 27 10 3.3 0 

 

 



 

 

 

3. 

 

 



Non-Performing Asset: 

An NPA refers to a classification for loans on the books of financial institutions that are 

in default or are in arrears on scheduled payments of principal or interest. The nonpayment 

of interest or principal reduces cash flow for the lender, which can disrupt budgets and 

decrease earnings. 

 

Bank NPA 

SBI 55807.02 

PNB 35422.56 

BoB 19046.46 

ICICI 12963.08 

HDFC 1320.37 

Yes 284.47 

 

 

 

It shows that the public sector banks have very high NPAs, this indicates a situation of Industrial 

Sickness. 

 



Price to Book Value: (P/B Ratio) is a ratio used to compare a stock's market value to its book 

value.  

P/B Ratio = Stock Price / (Total Assets – Intangible Assets & Liabilities) 

A lower P/B ratio could mean that the stock is undervalued. However, it could also mean 

that something is fundamentally wrong with the company. 

 

Bank P\BV P\E 

SBI 1.36 22.27 

BoB 0.89 0 

PNB 0.83 0 

ICICI 1.62 15.66 

Yes 3.85 19.53 

HDFC 4.43 25.07 

 

 

 

 



52 week Highs & Lows 

 

Bank 52-High 52-Low 

BoB 182.45 109.45 

PNB 150.4 69.4 

SBI 271.55 148.3 

ICICI 292.65 180.8 

HDFC 1318.2 180.8 

Yes 1450 632.25 

 

 

 

 



Intrinsic Value: It is the actual value of a company or an asset based on an underlying 

perception of its true value including all aspects of the business, in terms of both tangible and 

intangible factors. This value may or may not be the same as the current market value. 

 

 

Date - (30/6/2016) (21/10/2016)   

Bank Intrinsic Value Market Price MP/IV 

HDFC 722.77 1270.7 1.76 

Yes 992.49 1317.4 1.33 

ICICI 234.85 277.4 1.18 

SBI 278.85 258.5 0.93 

BoB 19.73 156.1 7.91 

PNB -55.07 147.55 -2.68 

 

 

Conclusion: 

Banking sector is the pivot to an economy, it is dependent on many factors and impacts many 

components as well. 

The MP/IV ratio determines how many times the Market Price in relation to the Intrinsic Value 

is. 

All the 3 private sector banks and SBI are around 1, which implies there is no much difference 

between its actual price and its market price. Whereas, the public sector banks BoB & PNB 

highly overvalued which shows high risk of the stock to fall down to its real value. 

We can conclude saying that the private banking sector is perming well in all aspects and there 

is a long road ahead for the public sector banks to reach efficiency. 

 

 

Thank-you 
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DEFINITION

"Rural Entrepreneurship can be defined as entrepreneurshlp emerging
at village level which can take place in a variety of fields of Endeavour
such as business, industry agriculture and acts as a potent factor for
economic development".
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WOMEN ENTREPRENEURSHIP

Women today are readily taking risk only to emerge as

successful entrepreneurs. Their success stories are an
inspiration to many, their initiatives have made
notable developments in rural development by
bringing in employment, skill training facilities to
small villages.
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Shri Mahila Griha Udyog Lijjat Papad, popularly
known as Lijjat, is an lndian womenrs cooperative
involved in manufacturing of various fast-moving
consumer goods.

. Type - worker cooperative.

. lndustry - papads, soaps and detergent, bakery
products, masala (spices), flour.

. Founded - Maharashtra (15 March 1959)

. Headquarters - Mumbai, lndia.

. Key people - Swati Paradka4 President.

ft



Shri Mahila Griha Udyog Lijjat Papad HISTORY
. Lijjat wanted to start a venture capital to create a
sustainable livelihood using the only skill they had i.e.
cooking.

. The seven women were Jaswantiben
,Parvatiben,Ujamben,Banuben, Laguben, Jayaben, and
more ladies.

. The women borrowed Rs 80 from a social worker. They
took over a loss-making papad bought the necessary
ingredients and the basic infrastructure required to
manufacture papads.

. From the beginning, the women had decided that they
would not approach anyone for donations or help, even if
the organisation incurred losses.

IT'S GROWTH :

1) They has an annual turn over of around
Rs.6.50 billions (over100 million USD) in 2010, with
Rs. 290 million in exports.

2'l lt provides employment to around 43,000 (in 2015)
women.

3) lt has 81 branches and 27 divisions all over lndia.
4l lt is primarily a cottage industry urban by its origin,

which has spread to the rural areas.

5) lt is considered as one of the most remarkable
entrepreneurial initiatives by women that is
identified with female empowerment in lndia.
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CONTRIBUTION TO SOC!ETY

The Lijjat member-sisters have

undertaken socialservice activities such as

1. Distributing nutritious food for poor children.
2. Donating money for conducting community

Mariage.
3. lnstituting prize-money for spread of primary

education.
4. Undertaking blood donation drive.
5. Organising health camps.
6. Plantation drives and
7. Making donations to Government bodies.
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INTRODUCTION: 
 

 Uncovering the oil and gas industry considered to be the biggest sector in the world 

in terms of dollar value, the oil and gas industry is a global powerhouse employing 

hundreds of thousands of workers worldwide as well as generating hundreds of 

billions of dollars globally each year.  

 In regions which house the major NOCs, these oil and gas companies are so vital they 

often contribute a significant amount towards national GDP. 

 The oil and gas industry can be broken down into three key 

areas: Upstream, midstream and downstream. 

 The Upstream component is also referred to as the E&P exploration and production.  

 This involves search for underwater and underground natural gas fields or crude oil 

fields and the drilling of exploration wells and drilling into established wells to 

recover oil and gas. 

 Downstream refers to the filtering of the raw materials obtained during the 

upstream phase. This means refining crude oil and purifying natural gas.  

 The marketing and commercial distribution of these products to consumers and end 

users in a number of forms including: natural gas, diesel oil, petrol, gasoline, 

lubricants, kerosene, jet fuel, asphalt, heating oil, LPG (liquefied petroleum gas) as 

well as a number of other types of petrochemicals. Midstream is generally classified 

under the downstream category. 

STATE-OWNED COMPANIES DOMINATE OIL AND GAS IN INDIA 
 India has become the third-largest energy consumer in 2015 In 2015 
 Oil production in the country reached 0.75 mbpd as compared to 0.76 mbpd in 

2014. In 2014, country had, 5.7 billion barrels of proven oil reserves  
 India had 1.4 tcm of gas proved reserves and produced 33.66 bcm of gas in 2015 

which is expected to rise and reach 33.73 bcm in 2016 
 

A. Upstream segment - exploration and production 
 State-owned ONGC dominate the upstream segment. 
 It is the largest upstream company in the Exploration and 

Production (E&P) segment, accounting for approximately 59.43 per 
cent of the country’s total oil output (FY15) 

B. Midstream segment – storage and transportation 
 IOCL operates a 11,214 km network of crude, gas and product 

pipelines, with a capacity of 1.6 mbpd of oil and 10 mmscmd of gas. 
 This is around 30 per cent of the nation’s total pipeline network 

C. Downstream segment – refining, processing and marketing 
 IOCL is the largest company, controls 10 out of 22 Indian refineries, 

with a combined capacity of 1.31 mbpd 
 Reliance launched India’s first privately owned refinery in 1999 and 

has gained considerable market share (30 per cent) 
 Essar’s Vadinar refinery has a capacity of 20 mmtpa, currently 

accounting for around 10 per cent of total refining capacity 

http://www.oilandgasiq.com/strategy-management-and-information/articles/oil-gas-industry-an-introduction/
http://www.oilandgasiq.com/strategy-management-and-information/articles/oil-and-gas-companies/
http://www.oilandgasiq.com/strategy-management-and-information/articles/video-oil-gas-101-explaining-upstream-midstream-d/
http://www.oilandgasiq.com/strategy-management-and-information/articles/video-oil-gas-101-explaining-upstream-midstream-d/
http://www.oilandgasiq.com/strategy-management-and-information/articles/video-oil-gas-101-explaining-upstream-midstream-d/
http://www.oilandgasiq.com/strategy-management-and-information/articles/ted-talk-t-boone-pickens-let-s-transform-energy-wi/
http://www.oilandgasiq.com/gas-oil-production-and-operations/white-papers/infographic-the-world-s-top-10-super-refineries/


ECONOMY ANALYSIS 

 
 

 The High Oil Prices Have Contributed To The Widening Of The Current Account 

Deficit 

 India has become the third-largest energy consumer in 2015 
 

 In 2015,oil production in the country reached 0.75 mbpd as compared to 0.76 
mbpd in 2014. In 2014, country had, 5.7 billion barrels of proven oil reserves 
 

 India had 1.4 tcm of gas proved reserves and produced 33.66 bcm of gas in 2015 
which is expected to rise and reach 33.73 bcm in 2016 
 

 In FY16, India had 232.1 MMTPA of provisional refining capacity, making it the 
second largest refiner in Asia. By 2017, the oil refining capacity of India is expected 
to rise and reach more than 310 million tonnes. Private companies own about 
38.21 per cent of total refining capacity 
 

 India’s energy demand is expected to double to 1,516 Mtoe by 2035 from 700.50 
Mtoe in 2015. Moreover, the country’s share in global primary energy 
consumption is projected to increase by two folds by 2035 
 

 In 2014, India consumed 3.85 mbpd oil, while the consumption is estimated to 
reach 4.0 mbpd by FY16, expanding at a CAGR of 3.2 per cent during FY08–16F. 
 

 As per IEA estimates as on June 2015, India is expected to overtake Japan to 
become the third largest oil consumer in the world by the end of 2015 
 

 LNG imports accounted for about one-fourth of total gas demand. India's gas 
demand is estimated to be more than double over the next five years 
 

 India increasingly relies on imported LNG; the country is the fourth-largest LNG 
importer in 2015 (As of September 2015) and accounted for 5.68 per cent of global 
imports. In 2014-2015, crude oil production was 38.76 million tonnes. Total crude 
oil production in FY14 stood at 37.79 million tonnes.  

     

 
 In FY16, total consumption of petroleum products by companies stood at around 

183.5 MMT, higher by 11.2 per cent in comparison with the previous fiscal year 



  
 The total number of retail outlets increased to 56190 (including private) in April 

2016 (Provisional) from 53419 in April 2015 
 
 

 IOC, as of April 1, 2016, (Provisional), owned the maximum number of retail 
outlets in the country (45.14 per cent of total), followed by HPCL (24.56 per cent) 
and BPCL (23.92 per cent); the remaining being owned by private firms 
 

 As of April 1, 2016 (Provisional), there were 17,916 LPG distributors in India 

 

                                          
 
 
FDI INVESTMENTS IN PETROLEUM AND GAS IN INDIA 
 

 Cumulative FDI inflows in India’s petroleum and natural gas sector stood at USD6.7 
billion (2.31 per cent of total FDIs) during April 2000–March 2016  

 
 In Oil & Gas, FDI inflows into the sector totalled USD6.7 billion and USD6.6 billion 

in FY16 and FY15, respectively  

 
 Between FY10 and FY16(1) , FDI inflows into petroleum and natural gas sector 

grew at CAGR 16.06 per cent 
 

          

 
 



Industry Analysis 
 
 

 
 
 
 
 
 
 
                                

 
 



 

 
 
 
 

COMPANY OVERVIEW 
 

 Founded in 1939, Hindustan Petroleum Corporation Limited (“HPCL” or the 

“Company”), a Government of India undertaking and a Fortune 500 company, is a 

major integrated oil refining and marketing company in India.  

 It is a Mega Public Sector Undertaking (PSU) with Navaratna status. 

 HPCL accounts for about 20% of the market share in India among the PSUs.  

 The Company operates with 2 refineries producing a wide variety of petroleum fuels 

& specialties, one at Mumbai (West Coast) having a capacity of 6.5 Million Metric 

Tonnes Per Annum (MMTPA) and the other in Vishakapatnam (East Coast) with a 

capacity of 8.3 MMTPA.  

 HPCL also holds an equity stake of 16.95% in Mangalore Refinery & Petrochemicals 

Limited (MRPL), a state-of-the-art refinery at Mangalore with a capacity of 9 

MMTPA.  

 In addition, HPCL, in collaboration with M/s Mittal Energy Investment Pte.Ltd. has 

set up a 9 MMTPA refinery at Bathinda, in the state of Punjab, as a Joint venture. 

 HPCL owns the country’s largest Lube Refinery with a capacity of 335,000 Metric 

Tonnes which amounts to 40% of the national capacity of Lube Oil production. 

Presently HPCL produces over 300+ grades of Lubes, Specialities and Greases. 

 HPCL’s vast marketing network consists of 13 Zonal offices in major cities and 101 

Regional Offices. 



 
 

 
 
 
Financial Figures 

Consolidated (Rs. Cr) 

Particulars FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 

Total Income from 
Operations 

1,85,283.86 2,16,154.13 2,34,159.44 2,16,594.13 187,078.79  

Expenses 1,81,142.22 2,11,981.53 2,28,886.47 2,11,899.78 176,439.27  

Earnings Before Other 
Income, Interest, Tax 
and Depreciation 
(Operating Profit) 

4,141.64 4,172.60 5,272.97 4,694.35 10,639.52  

Depreciation 1,922.15 2,315.56 3,010.48 2,489.40 3,595.72  

Finance Costs 2,396.27 2,314.98 2,392.94 1,835.17 1,747.25  

Other income 1,020.45 1,064.52 1,432.08 1,860.71 1,657.60  

Exceptional items (23.24) (275.14) (23.40) (4.09) –  

PBT 866.91 881.72 1,325.03 2,234.58 6,954.15  

Tax 690.95 381.23 245.41 741.83 2,107.24  

PAT (before Minority 175.96 500.49 1,079.62 1,488.87 4,846.91  

51.11

13.97

8.66
0.13

12.45

0.29

0.08

13.31

Share holding Pattern of HPCL

PRESIDENT OF INDIA

FINANCIAL INSTITUTIONS

 FIIs/OCBs

BANKS

MUTUAL FUNDS

NRIs

EMPLOYEES-PHYSICAL

 PUBLIC



Interest and share of 
Associates) 

Profit/ (loss) 
attributable to 
Minority Interest 

1.31 (0.81) (0.75) (9.71) (74.58)  

Share of profit / (loss) 
of Associates 

– – – – –  

Consolidated Profit / 
(Loss) for the year 

174.65 501.30 1,080.37 1,498.58 4,921.49  

 

Balance Sheet Figures 

Sources of Funds / Liabilities (Rs. Cr) 

Particulars FY 2011 FY 2012 FY 2013 FY 2014 FY 2015 

Share Capital 339.01 339.01 339.01 339.01 339.01 

Share application money 
pending allotment 

– – 234.13 1.24 – 

Reserves & Surplus 12,206.80 12,783.51 13,019.57 13,659.72 13,585.40 

Net worth (shareholders funds) 12,545.81 13,122.52 13,592.71 13,999.97 13,924.41 

Minority Interest – – 1.48 3.65 114.33 

Long term borrowings 5,418.05 6,291.37 43,192.23 26,143.43 28,535.92 

Current liabilities 34,714.81 42,700.36 33,118.80 45,298.43 31,165.74 

Other long term liabilities and 
provisions 

4,886.78 5,907.82 2,370.58 7,931.00 9,199.44 

Deferred Tax Liabilities 3,195.64 3,085.28 – 3,342.13 2,804.45 

Total Liabilities 60,761.09 71,107.35 92,275.80 96,718.61 85,744.29 

 
 
 
 
 
 

      

 
Date 

 
Intrinsic 
value 

Current 
market 
price 

 
June 2016 

 
1213.46 

 
996.25 

 
Oct 2016 

 
         ---- 

 
449.60 



  

 

 

 

 

 

 

 

DPS 
YEAR/COMPANY ONGC HPCL BPCL IOC 

2012 9.75 8.5 11 5 

2013 9.5 8.5 11 6.2 

2014 9.5 15.5 17 8.7 

2015 9.5 24.5 22.5 6.6 

2016 8.5 34.5 31 14 

 mean 9.35 18.30 18.50 8.10 

skewness -1.94 0.77 0.80 1.53 

kurtosis 4.17 -0.91 -0.47 2.31 

CAGR 
-

3.37% 41.94% 29.57% 29.36% 

EPS 

YEAR/COMPANY ONGC HPCL BPCL IOC 

2012 29.36 26.92 36.27 16.3 

2013 24.46 26.72 36.55 20.61 

2014 25.83 51.2 56.16 28.91 

2015 20.73 80.72 70.32 21.72 

2016 18.71 114.07 102.78 42.83 

mean 23.82 59.93 60.42 26.07 

skewness 0.09 0.75 0.97 1.31 

kurtosis -1.09 -0.95 0.30 1.52 

CAGR -10.5% 43.47% 29.74% 27.32% 

ROE 
YEAR/COMPANY ONGC HPCL BPCL IOC 

2012 20.84 13.57 4.92 7.06 

2013 15.88 1.34 11.21 7.06 

2014 15.4 3.75 20.12 10.43 

2015 10.16 7.72 21.3 7.08 

2016 7.74 10.76 30.21 15.27 

mean 14.00 7.43 17.55 9.38 

skewness 0.08 -0.02 -0.08 1.50 

kurtosis -0.98 -1.73 -0.69 1.60 

CAGR 
-

21.93% 
-

5.64% 57.42% 21.27% 



 

 

 
 

 
 

 

DIVIDEND PAYOUT RATIO 

YEAR/COMPANY ONGC HPCL BPCL IOC 

2012 19.88 10.96 12.44 13.76 

2013 20.65 9.96 17.4 14.74 

2014 19.89 13.33 19.48 16.52 

2015 20.46 17.6 21.4 16.34 

2016 21.84 17.91 24.13 22.28 

mean 20.54 13.95 18.97 16.73 

skewness 1.30 0.17 -0.63 1.58 

kurtosis 1.71 -2.86 0.46 2.89 

CAGR 2.38% 13.06% 18.01% 12.80% 

PRICE/BOOK VALUE 

YEAR/COMPANY ONGC HPCL BPCL IOC 

2012 2.02 0.78 1.7 1.1 

2013 2.14 0.7 1.64 1.12 

2014 1.99 0.7 1.71 1.03 

2015 1.28 1.38 2.61 1.32 

2016 1.21 1.45 2.4 1.29 

mean 1.73 1.00 2.01 1.17 

skewness -0.55 0.60 0.71 0.31 

kurtosis -3.13 -3.18 -2.62 -2.54 

CAGR -12.03% 16.77% 9.00% 4.06% 

PRICE-EARNINGS RATIO 

YEAR/COMPANY ONGC HPCL BPCL IOC 

2012 8.12 30.08 16.2 15.08 

2013 11 19.26 14.54 15.36 

2014 12.9 12.57 10.27 12.46 

2015 15.1 14.39 12.94 17.6 

2016 13 5.4 8.2 8.15 

mean 12.02 16.34 12.43 13.73 

skewness -0.69 0.68 -0.28 -0.98 

kurtosis 0.60 0.96 -1.45 0.86 

CAGR 12.49% 
-

34.91% 
-

15.65% 
-

14.26% 
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INTRODUCTION:

Apple Inc. is an American multinational technology company headquartered in Cupertino,
Califurnia, that designs, develops, and sells consumer electronics, computer software, and online
services.

The company's hardware products include the iPhone smartphone, the iPad tablet computer,
the Mac personal computer, the iPod portable media player, the Apple Watch smartwatch.
the Apple TV digital media player, the AirPods wireless earbuds and the HomePod smart
speaker. Apple's software includes the macOS, iOS, iPadOS, watchOS, and tvOS operating
systems, the iTunes media player, the Safari web browser, the Shazam acoustic fingerprint
utility, and the ilife and iWork creativity and productivity suites, as well as prolessional
applications like Final Cut Pro, Logic Pro, and Xcode. Its online services include the iTunes
Store, the iOS App Store, Mac App Store, Apple Music, Apple TV+, iMessage, and iCloud.
Other services include Apple Store, Genius Bar, AppleCare, Apple Pay, Apple Pay Cash,
and Apple Card.

Apple was founded by Steve Jobs, Steve Wozniak, and Ronald Wayne in April 1976 to develop
and sell Wozniak's Apple I personal computer, though Wayne sold his share back within l2
days. It was incorporated as Apple Computer, Inc., in January 1977 , and sales of its computers,
including the Apple II, grew quickly. Within a few years, Jobs and Wozniak had hired a staff of
computer designers and had a production line. Apple went public in 1980 to instant financial
success. Over the next few years, Apple shipped new computers featuring innovative graphical
user interfaces. such as the original Macintosh in 1984, and Apple's marketing advertisements for
its products received widespread critical acclaim. However, the high price of its products and
limited application library caused problems, as did power struggles between executives. In 1985,

Wozniak departed Apple amicably and remained an honorary employee, u'hile Jobs and others
resigned to found NeXT.

International Human Resource Management: Apple Inc.

In the recent past, there has been an increase in the number of multinational corporations

operating in the world. Such companies are heavily investing in the global market. A number ol
factors have influenced the groMh ofthese organizations. They include dynamics of
intemational trade, amalgamation of the financial markets, and human migration. Other factors

include speedy movement ofcapital as a result of globalization. All these factors have facilitated

trade on the international arena.

Human resource management entails the activities carried out by organizations to effectively

utilize their human resource. Consequently, effective human resource management at the global

level is a major determinant of success in intemational trade.



Human resource development at the intemational level has largely focused on the formulation of
effective and highly skilled workforce. By doing this, individual employees and the organization

at large can realize their ultimate goals of serving customers.

Apple Inc. is a competitive global company in the communications and electronics industry. lt is

a leading designer, manufacturer, and marketer of communications and media devices. lt is also

involved in the manufacture and distribution of digital music players and portable computers.

The company has operations in different parts ofthe world. It has an elaborate international

human resource management system.

The current study addresses the element of international human resource management with

regards to Apple lnc. Various aspects related to management ofpersonnel in this organization

are reviewed. They include, among others, training of employees, deployment across the world"

and retum on investment. The author of this paper holds that effective management ofhuman

resource at Apple Inc. has contributed to the success ofthe organization.

International Human Resource Management and Apple Inc.'s Experiences

Components of Pre-Departure Training

Overview. According to Avril and Magnini (2007). pre-departure training provides expatriates

with the knowledge and skills required to survive following their immediate arrival at the

destined country ofwork. Essentially, employees going to work in another country require

information on various aspects ofthe host nation before they leave home. Some ofthe things

they need to know include the culture and customs ofthe host country. They also need to be

aware ofthe language and dress code appropriate to the new environment. In addition,

intemational assignees need information on business etiquette in the new country (Avril &

Magnini,2007).

Information on verbal and non-verbal communication, taboos, rules, decision-making

techniques, and business management structures should be provided to international employees

during pre-departure training. Culture and customs ofthe new country. Training on host

country's customs is essential in ensuring that the expatriates adapt to the local culture. It is

noted that business operations would be negatively affected if the behavior pattems ofthe new

employees conflict with the cultural expectations in the host country.



For instance, a US citizen working for Apple Inc. may be deployed to Saudi Arabia. Such an

employee should be aware ofhow Saudi nationals regard alcohol. ln addition, female employees

would be expected to conform to the societal expectations with regards to their dress code.

Language. Language is an essential component of communication in intemational business.

Expatriates and Impatriates require more thanjust basic knowledge on the host country's

language for effective execution oftheir assignments. In addition, they should be aware ofnon-
verbal communication techniques. Such awareness would facilitate communication in foreign

countries. Business etiquette in the new environment. Business etiquette may vary between

countries. In some parts ofthe world, govemments regulate business policies. For instance, such

elements as tax policies, power distance, and human resource management may differ from one

country to the other.

Business management structures and decision-making techniques. Different countries adopt

different approaches in relation to business structures and decision-making techniques. For

instance, decision making in high-power distance cultures differs with that in low-power distance

communities.

Rationale for Utilizing the Pre-Departure Training Components

Managers are expected to effectively handle employees from different cultural backgrounds. The

ability of such managers as far as the employees are concerned affects the profitability of the

company. People from different countries express their nationality and dress codes diflbrently.

The approach used by intemational assignees when dealing with certain problems may also

differ. Such issues as the need to interpret actions and comments, predict behaviors, and resolve

conflicts may arise. As a result, focusing on the various components of pre-departure training

would harmonize Apple's operations with the realiry in the host country.

Performance Assessment among Expatriates

lntroducing assessment. Assessing the performance ofexpatriates is a major element in

intemational human resource management. The performance can be reviewed using a number of
criteria. Such criteria include determining strategy implementation and attainment of competitive

advantage.

An expatriate manager at Apple Inc. would be required to understand the variation olsuch

policies. Failure to comply with the new rules and regulations would most likely jeopardize the

operations ofthe corporation in the host market.



According to Caligiuri (1997), there are three criteria commonly used in evaluating expatriates.

They include completion offoreign assignments, performance on the foreign assignment, and

cross-cultural adjustment. The criteria apply to all employees irrespective ofthe operations ofa
particular organization. Completion of foreign assignments. It is an important behavioral

measurement. It is used in reviewing the results oftasks assigned to foreign employees. Success

under this criterion is determined by the ability ofthe employee to complele their assignment

without seeking for transfer to another country.

Premature termination translates to failure in relation to the performance ofthe expatriate. [n

most cases, premature termination occurs when the expatriate requests for transfer to home

country before completion ofthe assignment. The assignee may also be requested to return home

before they have completed their work. Cross-cultural adjustment. Adjustment to foreign culture

also determines the success ofthe assignee. Inability to adjust to the host country means failure

in the assignment. Successful adjustment indicates that the employee is psychologically

comfortable working and living in the new country.

Performance on the foreign assignment. Multinational corporations expect their employees to

adjust culturally and remain in their foreign posts. In addition, the expatriates are expected to

successfully execute their assignments. According to Caligiuri (1997). a large number of
maladjusted foreign employees fail to achieve the envisaged outcomes in their work. There are

various measures of performance with regards to foreign assignments. They include establishing

working relationships with the locals. Others include transfer of information and the language

and cultural proficiency ofthe foreign employee. The measures are in relation to the beneflts of
expatriates to the multinational corporation.

According to Suutari and Brewster (2000), intemational assignments entail three discrete phases

The first is the pre-assignment stage. It involves the selection and preparation of employees for

deployment.

The second is the 'actual' assignment. It involves the 'actual' stay ofthe expatriate in the new

country. The last is the post-assignment stage. It is also commonly known as repatriation.

Recruitment and selection of expatriates is a multifaceted process. It takes into account both

personal characteristics and interpersonal skills. Caligiuri (1997) postulates that most

intemational organizations use knowledge ofcompany systems and technical competencies in

the selection process.

Recruitment and Selection Strategy for Apple Inc.'s Internationxl Assignments



The strategy is the most suitable recruitment and selection criteria for Apple Inc. It is noted that

measuring relevant cross-cultural and interpersonal abilities is a difficult task for many

organizations. [n addition, most expatriate postings rely on personal recommendations. Such

recommendations are derived from either line managers or specialist personnel (Suutari &
Brewster, 2000). As such, Apple should rely on the proposed recruitment and selection policy.

The strategy would reduce chances of failure in the assigned job.

Staffing Alternatives for Foreign Operations

There are several approaches used in resolving the issue of human resource in relation to

international assignments. The strategies include ethnocentric and polycentric staffing

approaches. Others are regiocentric and geocentric staffing strategies (Dowling, Welch &

Schuler,2004).

The ethnocentric approach involves filling all the key positions in the organization with local

experts. The polycentric approach, on the olher hand, proposes the use ofhost country's

nationals in managing subsidiaries. However, in this approach, key positions in the corporation's

headquarters are held by nationals ofthe parent country (Dowling et al.. 2004). The regiocentric

approach is a mixed staffing strategy. Here, executives are transferred between regions.

Operations ofthe company are divided according to geographical regions.

Apple should adopt the geocentric policy to address its staflng needs. The approach disregards

the nationality and location ofthe candidate. It is appropriate for Apple Inc. since the corporation

has a vast intemational experience and a global structure that is well developed.

Conclusion

International human resource management differs with domestic management of employees in

several ways. Managing employees at the intemational level is characterized by different labor

markets, varying management practices, and dynamic labor laws. Economic and other cultural

barriers make international management of human resource a complex affair.

Managing intemational employees may differ from one organization to the other. However,

according to this author, the underlying principles are similar in all organizations. As a result,

effective management ofassignees and their related assignments is a major determinant ofthe

success olthese intemational ventures.
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E-COMMERCE Employees Survey

Survey on E-COMMERCE employees regarding
organisational psychology in their organisation.
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Questionnaire

What attracted you to join eoommerce

a Sala.y and lnc€rntvr3

O Wort ENlorlrlB{

a oorer RGaB..6

1. Salary and Incentives were the
major reason for people to join,
while other reasons and work
environment remained the next
ones .

(



(

2.The sample constituted mainly of company with more than
1000 employees, 500- 1000.

What is the size of your business

l, I to too ordoees
a 101io500€mptoye€s

a 5o1 to 1000 employees

a rnore ttao 1000 emptoyees

(

7.3%
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3. The sample contains mainly of E-Commerce companies.

Does your company also engage in business to business E-Commerce
55 responses

O Yes

ONo
I uayoe



(

4. The majority of employees said the facilities at work do not
motivate.

Does the given facilities at work motivate you to work in the company
55 responses

tl Yes
tl wo

O Maybe

(

Lr-

30 sq

36.4%

32.7
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5. Employees said that the tasks performed at work are in line
with job description.

Are your daily tasks performed at work in line with your job description
54 responses

lJ Yes

ONo
I Maybe

27 -8o/o

3't.,5
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6.

ba
Majority of employees said that they have a healthy work life
lance.

Do u feel you have a healthy work life balance
53 responses.

I Y*"
3 tlo
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7. Majority of respondents were neutral for unrealistic targets to
achieve.

Are you given unrealistic targets to achieve at work

1 54J

rs{3*.5e}

2 It21

s {9.1 5(9

1.4. , i.l 5: rl
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8. Employees strongly agreed to perform well at work.

I am constantly expected to perform well at work

43
.1

1

17 (30.Sq6

rs t182

6 (ro.sri,l

I

4 {7-3Yr)
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9. Employees feel stressed at work.

Do you feel stressed at nrork
55 responses

I ves

I t*o
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10. Majority of employees work overtime for 2-5 hrs a week.

ln a week how many hours do you work overtime
54 responses

O e-snrs
]s-otrrs
t 8 -10 irs
tl t tore tran t0 nrs

(

&
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11. Majority of employees feel burdensome while dealing a
stressful situation.

How do u handle a stressful situation
i ( ::cn,rn <; ;

I osxinitstrcally

I feel frraensorne

{S BepenUs on the brel



((

12. Majority of employees have faced inter group conflicts.

Have you faced any inter Eroup conflicts

I lbs
tl no



( (

Are thene any Incentives given to top perforrners

a lbs
I l*o

13. Majority of employees said there were no incentives for
performance.



(

14. Majority of respondents said there was no feedback given on
their performance.

Are you given feedback on your work performed

I Yes

Iruo

(



((

15. Majority of employees said the company didn't provide an

opportunity to showcase their talent.

Does the company give you an opportunity to showcase your talent
55 responses

O ve*

lnn
I Sometines

ilg,1%

\

209b
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16. Employees said they will be given an warning for absentesim.

How is employee absenteeism dealt within the company
55 responses

O gy glvinS a rsd ol ca.*inn

O newa*Ig eflfaoyees ficr nraxinrrn
ftrxkE

a Dedudions tun S&y (Lres o{ Payl





“Distribution is the process of making a product or service 

available for use or consumption by a consumer or business 

user, using direct means, or using indirect means with 

intermediaries”.

Distribution of products takes place by means of channels.

“A Channel of Distribution comprises a set of 

intermediaries which perform all of the activities utilized to 

move a product from production to consumption”. 



There may be two bases of classification of distribution 

channels-

1. ‘Business-to-Consumer’(B2C)Distribution Channel.

2. ‘Business-Business’ (B2B) Distribution Channel.

Both types /levels of distribution channels may be-

1. Direct

2. Indirect  

3. Hybrid



Direct Channel: A distribution system is said to 
be direct when the product or service leaves the 
producer and goes directly to the customer, with no 
middlemen involved. 

For example, 

– Company owned outlets 

– Barber utilize direct distribution because the 
customer receives the service directly from the 
producer.

– The jewelry manufacturer who sells its products 
directly to consumer.



Indirect Distribution Channel: An indirect 
distribution channel relies on intermediaries to 
perform most or all distribution functions, otherwise 
known as wholesale distribution. 

Hybrid Distribution Channel: Many times 
companies use combination/hybrid of Direct and 
Indirect channels to distribute its product in the 
market.

– Ex: A company (suppose Samsung mobiles) may 
sell the product through its exclusive company owned 
outlet and website, as well as through independent 
retailers.







Understanding Mess

. The Process Flow Chart provides a visual
representation of the steps in a process. ...
When to Use:
One of the first activities of a process
improvement effort is constructing a flowchart. lt
provides the following benefits:
1- lt give you and everyone a clear understanding
ofthe process.
2- Facilitates teamwork and communication.
3- Helps to identify non-value-added operations."

Run Charts

. A run chart is a line graph of data plotted over time. By

collecting and charting data over time, you can find
trends or patterns in the process. Because they do not
use control limits, run charts cannot tell you if a

process is stable.
. However, they can show you how the process is

running. The run chart can be a valuable tool at the
beginning of a project, as it reveals important
information about a process before you have collected
enough data to create reliable control limits

ktiraa WT

A supervisor of a customer service center collects data on the
number of complaints that are filed each month. Data for the
last several months are shown below.

4 Jan

5 April

5 May

June

2 July

4 August

( (

Complaints lmonth

llsilllli
E
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8un Chart of Grstomr Complalnts

Control Charts

. The control chart is a graph used to study how
a process changes over time. Data are plotted
in time order. A control chart always has a
central line for the average, an upper line for
the upper control limit and a lower line for the
lower control limit. These lines are determined
from historical data.

Fish bone diagram
. ldentify the problem
. ldentify the possible causes
. Draw the fish bone diagram including the possible

causes and the four standard possible sources
. Machinery and equipment
. Materials
. Methods
. men

((

An accounts department started an improvement project to try to reduce the number of internal
purchase forms that its users completed incorredly. As an overall measure oftheir success, they
used a p-type Control Chart to measure the proportion of purchase forms that were not complete
correctly. This was chosen, rather than measuring the aclual number of defects, because any
number of defects on a form required about the same effort to revise.
Each point on the chart represented all purchase for

Jen Feb lllar Apr May Jun Jul Aug Sep
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. When you have paired numerical data.

. When your dependent variable may have multiple
values for each value of your independent
variable.

. When trying to determine whether the two
variables are related, such as.. .

- When trying to identify potential root causes of
problems.

- After brainstorming causes and effects using a
fishbone diagram, to determine objectively whether a
particular cause and effect are related.

- When determining whether two effects that appear to
be related both occur with the same cause.

- When testing for autocorrelation before constructing a
control

Scatter diagram

. Also called: scatter plot, X-Y graph

. The scatter diagram graphs pairs of numerical
data, with one variable on each axis, to look
for a relationship between them. lf the
variables are correlated, the points will fall
along a line or curve. The better the
correlation, the tighter the points will hug the
lin e.

lh&ine4 rnd rqripuot Proplr

Pmd$a

dugroro
tiaes loqer
lorrortou
hi*r:

Irt rkilkd
xorlcc toioild
curtoo biii*

hiBiag
pttdurc:

poot

s0P

lhterirl:

Sotter Plots & [orelation lttarnples

Y Y Y

,tI
jt

I
I

lrr
,tl

l1
I

r,
I
.\

vr

0
x

0
X

0Porillvt

(ondstin
llegative

(orrelation

t{o

(oneb&n

x

((

a



ln a Positive Correlation, when one variable increases, a positive increase can be

expected from the second variable.
The opposite is true fo.the Negative correlation, when one variable inc.eases, the
other variable can be expeded to decr€as€.

No Correlation results when the two variables have no measurable effed on each

other. That is a change in X, does not impact Y

. Example:

. The local ice cream shop keeps track of how
much ice cream they sell versus the noon
temperature on that day. Here are their
figures for the last 12 days:
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Negative Correlation

. The following scatter plot shows the Hours
exercised in a week against the LDL

Cholesterol Level.

. A scatter plot in which the points do not have
a linear trend (either positive or negative) is

called a zero correlation or a near-zero
correlation (see below).
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Process capability

. Refers to ability of the process to meet the
design specifications for a product or service.

. Design specifications are often referred as

tolerance or nominal level or target
. lt has three components i) design

specifications ii) centering of the natural
variation iii) spread of the variation

Analytical tools

. Process analysis is a technique for helping
quality improvement team ti understand the
process so that the existing process may be
improved or a new process is designed and
developed the various analytical tools are

. L) Process Mapping :
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